Torrey Pines Par for the Course for U.S. Open

Championship to Generate
$100M, Boost Regional Tourism

BY ANDREA SIEDSMA

Jay Rains almost laughs when he thinks back
to 2001 when he had the no-
tion that if San Diego could
host three Super Bowls, the
Davis Cup and the Republican
National Convention then it
would be the perfect venue for
the U.S. Open, one of golf’s
most coveted championships.

With the U.S. Open slated
to begin at Torrey Pines Golf
Course in La Jolla five months from now, Rains
is now giving himself a reality check.

“It’s less than half a year away. When we first
started down this road, it seemed like a million
years in front of us. June will be here before you
know it and we're excited,” said Rains, chairman

Jay Rains

of the 2008 U.S. Open Executive Committee
and a partner with DLA Piper U.S. LLP in San
Diego.

That excitement is not only caused by the pure
fact that the U.S. Open attracts media coverage
from around the world and close to 45,000 spec-
tators a day, but also by the expectation that the
overall event will bring $100 million to the San
Diego region, not to mention the ripple effect it
will have on local tourism.

This will mark the first time in 60 years that the
U.S. Open, which will run from June 9-15, will be
held in Southern California (the last time was in
Los Angeles in 1948).

Rains said San Diego — despite all of its attrac-
tions, beauty and ideal climate — was not an easy
sell to the United States Golf Association.

The most important thing, he said, was to get
Torrey Pines up to par with USGA standards
for its most important championship. So, Rains
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